Case Study: Preserving 60 Years of Heritage — The Parveen
Travels Legacy Book

How do you condense three generations of ambition, thousands
of miles traveled, and six decades of history into a single volume?
For NextStage Publishing, the assignment for Parveen Travels
was more than a writing project; it was an exercise in "literary
archaeology."

1. The Roadmap: Navigating 60 Years

We began by architecting a rigorous roadmap. A legacy book isn't just a
collection of stories; it’s a chronological journey. We started at the roots—
the Founder. Because the origins dated back over half a century, our team
dove into the archives, deciphering old letters, ledgers, and
correspondence to piece together the first "why" of the brand.

2. The Multi-Generational Dialogue
Moving from archives to the present, we transitioned to the second and
third generations. This involved:

Extensive Video Interviews: We captured hours of exhaustive footage
with the four Directors.

Targeted Questioning: Each Director manages different facets of the
empire; our interviews were tailored to capture these unique operational
perspectives.

Iterative Discovery: As we transcribed and analyzed the footage, new

details emerged, requiring the manuscript to be constantly refined and
"pressure-tested" for accuracy.

3. Visual Curation & Restoration

While the writers worked, our visual team was in the trenches. We didn't
just take photos; we curated a visual history from:

Personal family albums and corporate archives.

High-resolution screen grabs from vintage video footage.



Technical Enhancement: Every selected image underwent professional
restoration and resolution enhancement to ensure "print-perfect” quality.

4. Design: Balancing Tradition with Modernity

A legacy book must feel timeless. We presented the Board with a suite of
design templates, experimenting with typography, color palettes, and
layouts.

The Collaborative Loop: Through multiple iterations, the client chose a
design language that reflected their brand’s prestige.

Value-Add Design: Even after the template was approved, our designers
stayed agile, adding creative flourishes as the content evolved during the
layout phase.

5. The Final Build: Production Excellence
The journey concluded with the tactile details that define a "Legacy"
product.

The Cover: Our creative heads developed multiple concepts, eventually
landing on a design that captured the essence of the 60-year journey.

Materiality: We guided the client through paper stocks and binding
options. The choice of a premium hardcase finish and specific interior
paper weights ensured the book felt as substantial as the history it
contained.

The NextStage Difference

Throughout this process, we functioned not just as vendors, but
as consultants. We constantly looked beyond the initial brief—
suggesting narrative pivots, enhancing imagery, and providing
structural inputs that the client hadn't initially considered.

The Result: A satisfied client and a beautifully documented
history that will serve Parveen Travels for the next 60 years and
beyond.



